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Lectra at a glance

We pioneer. You lead.

Founded in 1973 in Bordeaux

3. 000+ employees

Presence in over 100 countries

€526. 7 million 2023 revenues

Specialists for Fashion-

Solutions



The Lectra 4. 0 strategy

4

CSR : Corporate Social Responsibility

Focus on 3 strategic 
market sectors

Customers at the heart 
of the activities

New 4. 0 services

Premium positioning

A committed CSR 
policy

Fundamentals of the Lectra 4. 0 strategy enriched since 2023 w ith a pillar 
dedicated to CSR.



Strong dedication to Corporate Social Responsibility
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With five main areas of action,  w e are demonstrating our commitment to making CSR a central 
pillar of our strategy.  Our ambition is to meet all current and future challenges.

Respecting the 
highest ethical 
standards

01 02

04 0503

Designing eco-
responsible offers

Reducing the 
environmental 
footprint of our 
activities

Promoting an 
inclusive,  diverse 
and vibrant work 
culture

We are 
sustainability 
enablers

Providing support for 
the nex t generation
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.

Innovation
at the service
of excellence

Pushing boundaries of 
innovation

€67. 6 millions
2024 investments in R&D fully 
expensed

12, 8%
of 2024 revenues

700
R&D resources with competencies in 
mechanics, software development, 
data, cloud, IoT, cyber security, 
electronics, etc.

R&D 
AT LECTRA



Strategic acquisitions, opening up new  horizons
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Acquisitions to build Lectra’s positioning

2024202220192018

A cquisition:  

Streamline collection 
collaboration in 
fashion

A cquisition:  

Automate fashion 
benchmarking

2021

A cquisition:  

Create a global leader 
in Industry 4.0

Optimize marketplace 
management

Strengthen Lectra’s
software offering

A cquisition:  

Trace fashion supply 
chain

Expand Lectra's
presence in Turkey & 
Central Asia

A cquisition:  

Orchestrate the launch of 
fashion brand campaigns

Strategic partnerships:

Streamline garment design by 
leveraging Artificial Intelligence

Automate textile defect 
recognition  with Artificial 
intelligence

2023

A cquisition:  

Suzhou 
manufacturing site

Insource cutting 
equipment 
production in China



Lectra Suite of SaaS for the 
Apparel Industry
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Lectra suite of Fashion SaaS is currently composed of five different offers, addressing various customer needs 
with specific business models…

Market Intelligence

PLM/PIM

Traceability

Marketplace Distribution

Brand Voice Performance

… which find their power thanks to a perfect integration between all the solutions 
to tackle the challenges of the Fashion Industry



Here to be connected and cover your product development w orkflow



An intuitive and process-oriented 

cloud platform to manage vast amounts of data in a 

simple way

Kubix Link
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Kubix Link - The promise

DIGITAL 
NATIVE

Latest technologies
Cloud based
Multi-device

COLLABORATIVE 
& SIMPLE

Intuitive user interface
Inspired by social 

media
Fast onboarding

OPEN AND 
SCALABLE

Born to connect
API intensive usage

Import / export 
capacity

HIGHLY 
CONFIGURABLE

Fully configurable
Scale as you need
Unlimited features



The PLM for the Fashion & Apparel Industry

Kubix Link PLM Template is a ready-to-use, robust, and well tested set of configurations.

It comes out-of-the-box with valuable fashion industry standards and best practices. 

It is used as an accelerator of your implementation to make your project shorter, less complex, less expensive.

Plugins (3D Viewer, CLO, Adobe, Excel, CAD…)
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Collection Planning

Workflow & Calendar Management

Analytics

Article Material

Supplier

Color Cards RFQ Operations
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Over 350 brands already trust Kubix Link



ELEVATING SUSTAINABILITY AND 
COLLABORATION



New Season, New Pressures
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New seasonNew season

New season

New regulation

Long term CSR 

objectives

Fashion 

brand

Supply chain 
Risk

New season

30+ emerging regulations (AGEC, CSDDD, DPP…)

Siloed data : different teams  / different tools

Global and complex supply chains 

Fast pace: short time vs lots of data to collect

Many Challenges ahead
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It all comes down to Data
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What data are w e talking about?
The DPP* example

*Digital Product Passport

Source : “Digital product passport for the textile sector” - European Parliamentary Research Service – June 2024

The New 

product
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What data are w e talking about
The DPP* example

*Digital Product Passport

 One solution provider alone won’t solve the whole equation

 Creating an ecosystem of solutions is key

Solution A
i.e PLM

Solution B
i.e Traceabilty

Solution C
i.e ERP

Solution D
i.e DPP platform

 Main question: where is the primary data and how reliable is it?
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From PLM to Compliance: 
Capturing the right Data

21



Connected PLM platform
From planning to “ok production” – CSR data is key

Products

Collection planning Material library

Request for quotes

Suppliers

Quality tests

Colors

Costing

… and more

Centralizing the data related to collection,  

material and product development with the 

objective to meet strategic business goals

The New 
product
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Connected PLM platform
Example 1:  sourcing

- Assess suppliers based on KPIs

- Track compliance & certification

- Evaluate Risk level

Make the right supplier choice 
early… and based on data :
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Connected PLM platform
Example 2:  compliance

- Synthetic fiber % declaration

- Recycled materials % declaration

- Harmful substance declaration

- End-of-life instructions (« triman logo »)

Comply with new regulations 
such as AGEC:
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…  and add traceability



TextileGenesisTM :  the leading traceability and compliance 
platform for Fashion

Pioneering Fiber-to-Retail traceability using 

FibercoinsTM (“digital tokens”) in cooperation 

with 90%+ of sustainable standard 

One-stop solution across textile, leather good and 

footwear  covering 100% traceability needs for 

sustainable & conventional materials

Compliance & risk management with a unique risk 

flagging module at PO-article level (AGEC, 

CSDDD, UFLPA…)

TextileGenesis adopted by +90% of ESG 

standards AND leading sustainable fiber 

producers
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Global, opaque and extremely fragmented supply chains

Fiber producer Spinner Fabric Mill Garment-maker BrandFarm

 Crop & animal farms

 Wood plantations

 Cotton, Synthetics…

 Cut length, denier

 Ring, Open-end…

 Counts, blend ratio

 Weaving, knitting

 Dyeing, finishing

 Cutting, sewing

 Finishing, testing

 Seasonal collections

 Sales, marketing, retail

Tier 1Tier 2Tier 3Tier 4Tier 5
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The different levels covered by the solution 

Traceability by TextileGenesis

Material-origin 

Supply Chain 

Verification

Low High

Low

High

Level 1

• Self-declaration from 

Tier-1 supplier about full 

supply chain traceability

• Tier-1 as single source 

of truth 

• Limited verification 

of data accuracy
Level 2

• Self-declaration from 

Tier-1 to Tier-4

• Peer-to-peer validation 

across the chain with basic 

data validation

• High risk of material inflation 

(double, triple counting) Level 3

• Fiber-origin to retail real-

time traceability 

• Inventory and transaction 

ledger using digital-tokens

• No material inflation due to 

robust volume reconciliation

• All ESG standards follow 

Level 3 principle

Data Robustness 

Product backwards

Fiber forward
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250+ global  leading brands and standard bodies are 
scaling traceability w ith TextileGenesis

14,000+ 
suppliers in 65+ 

countries

2 billion+ 
units tracked

High scalability 
through API

customer 
retention rate

100%
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Interoperability in Action: Unlock 
100% Reliable, Real-Time Data for 
Sustainable Success
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Connecting supply chain and product development
What does it mean?
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Connecting supply chain and product development
What does it mean?

Save time

• Avoid duplication of data

• Decrease manual inputs

• Update automatically, in real time 

the traceability data

Secure data 

authentication

• TextileGenesis as single source of 

truth of traceability data

• Avoid human errors

Support Sustainable 

collection management

• Capitalize on traceability data 

collected to run analysis, monitor 

reliable indicators into Kubix Link
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At Lectra, we pioneer technology that empowers fashion leaders to 
achieve sustainability excellence.

With the right technology and strategy, you don’t just comply - you 
lead the future of fashion.

We Pioneer. You Lead.

We are sustainability
enablers
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Contact us

Alexandra Zaitseva

Account Manager Fashion, Lectra

+49 176 101 652 23
a. zaitseva@lectra. com


