Fit for the Digital Product Passport (DPP)

Challenges and Potentials
Digital Product Passport (DPP)

The digital product passport with a planned mandatory L o

. . . . Derivation of quick wins &

introduction in 2027 is both a challenge and an opportunity, AU In order to
but above all it needs enough know-how and time to deal / £ .

with it, to make the necessary preparations and set the

course correctly and in good time. '
Many requirements are already clear today and can be
addressed both strategically and with regard to structures, GCS
processes and data environments. o0
i i i i i i Methods & . .
This quick check provides information about the basics that S Self-assessment Fit-Gap-Analysis

are important for your company and products and examines
your structures, processes and data, whether and where they

are already fit, what gaps and potentials exist and gives an
overview of how these can be addressed.
Quick-Check DPP

For this quick check, we bring ready-made know-how and
requirements templates, with which we compare your status
quo together with you and work out necessary measures
together:

] , Recording of legal and company-specific
egal requirements & .
internal goals equirements (e.g. product identification, substance data

circular economy)

Definition of Target Image & Strategic Approaches
Analysis of processes, data and systems.

Identification of requirements: legal & company-specific
Fit/Gap Analysis

Quick Wins & Measures

Implementation roadmap

DPP Goals & Requirements Definition
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